GGDSD COLLEGE, KHERI GURNA

TEACHING PLAN

FINANCIAL MANAGMENT (BBA 401)
B.B.A 4th SEMESTER (JAN-April, 2017)

Topics References No. of
sessions
UNIT: |
I\/_Ieam_ng of Bu3|_ness Flnance_, Aims, Scope and TB1-Part I.Ch.-1 1-9
Significance of finance function.
Profit Verses Wealth Maximization. TB1-Part 1,Ch.-2 10-15
Financial Planning. TB1-Part I,Ch.-2 16-20
Sources o_f Cpmpany F!n_ance- Long Ter_m and Short Term, TB1-Part I.Ch.-3 91.27
SEBI Guidelines for raising Company Finance.
Dividend Policy, Types of Dividend. TB1-Part 1,Ch.-9 28-33
Capital Structure: Concept, Theories and Valuation. TB1-Part 1,Ch.-8 34-39
Cost of Capital Concept and Significance. TB1-Part I,Ch.-5 40-46
UNIT: 11
Capital Budgeting, Planning of Capital expenditure, TB1-Part 11,Ch.-6, 47-54
Evaluation of projects (Including Risk and Uncertainty). Ch.-7
Responsibility Accounting: Concept, Steps in
Responsibility Accounting and Advantages of TB1-Part 11,Ch.-11 55-61
Responsibility Accounting.
Working Capital- Types estimation-Factor determining TB1-Part I1.Ch.-10 62-70

working capital requirements.

Text book: Pandey,l.M. : “Financial Management”
References: Khan, M.Y. : “Financial Management “

INTERNAL ASSESSMENT BREAKUP

Mid- Semester Test
Written Assignment
Class Test

Class Participation
Total

10 Marks
10 Marks
10 Marks
10 Marks
40 Marks

Dr. Kiran Dutt, GGDSD College, Kheri Gurna




GGDSD COLLEGE, KHERI GURNA

TEACHING PLAN
RETAILING MANAGEMENT (BBA 405)
BBA : 4 th SEMESTER (JAN-APR, 2017)

Topics ‘ References No. of sessions
UNIT: I

Introduction to Retail TB-1,Ch-1 1-2
R-1,2,4, Ch-1

Retail format theories TB-1, Ch-2 3-7
R-3, Ch-2

Models of retailing TB-1,Ch-3 8-12
R-1, Ch-6,7

Retail strategies TB-1,Ch-4 13-21
R-1, Ch-8

Understanding retail consumer TB-1,Ch-5 22-24
R4, Ch-6,7

Store locations TB-1,Ch-6 25-30
R-2, Ch-4

Retail operations TB-1,Ch-7 31-33
R-3, Ch-9

Retail store design TB-1,Ch-8 34-35
R-4, Ch-9

UNIT: 11

Retail merchandising TB-1,Ch-9 36-42
R-2, Ch-10

Retail pricing TB-1,Ch-10 43-47
R-3, Ch-6

Merchandising performance TB-1,Ch-11 48-51
R-3, Ch-4

Measuring financial performance TB-1,Ch-12-13 52-63
R-4, Ch-3

Retail MIS TB-1,Ch-14 64-65
R-4, Ch-2

Retail marketing and communication TB-1, Ch-15-16 66-70
R-3, Ch-12

Text books

1. Maini Kusum and Bala, Nishi (2016), Retail Management. Kalyani Publishers.

Reference Books

Retail Management By Gibson G. Vedamani

Eall A

Retail Management By S.C.Bhatia

Retail Management — Principles and Practices By R. Sudarshan.

Retail Management By Chetan Bajaj, Rajnish Tuli & Nidhi V.Srivastava

Prof. Namrata Chugh Arora, Department of Commerce, GGDSD College, Kheri Gurna.



http://jainbookagency.com/newdetails.aspx?id=152600
http://jainbookagency.com/booksearch.aspx?aname=ed.%20by%20R.%20Sudarshan
http://jainbookagency.com/newdetails.aspx?id=152600
http://jainbookagency.com/booksearch.aspx?aname=Gibson%20G.%20Vedamani
http://jainbookagency.com/booksearch.aspx?aname=Chetan%20Bajaj,%20Rajnish%20Tuli%20&amp;%20Nidhi%20V.Srivastava
http://jainbookagency.com/booksearch.aspx?aname=S.C.Bhatia

INTERNAL ASSESSMENT BREAKUP

Mid- Semester Test : 10 Marks
Written Assignment : 10 Marks

Presentation : 10 Marks
Class Participation : 10 Marks
Total 1 40 Marks

PRACTICAL EXPOSURE RETAILING MANAGEMENT (BBA 405)

S.No. Activity Details of Activity Tentative Date(s)
1 Project Report a) Segmentation and Targeting After discussion
of their own created product. in class.
b) Promotional Strategies for
selling their product.

Prof. Namrata Chugh Arora, Department of Commerce, GGDSD College, Kheri Gurna.



GGDSD COLLEGE, KHERI GURNA

TEACHING PLAN

TRAINING AND DEVELOPMENT (BBA 409)

BBA: 4™ SEMESTER (JAN-APRIL, 2017)

Topics References No. of
sessions
UNIT: |
TB, Ch.1 1-15
Introduction to Induction: Meaning, need, contents, types, | R-2, Ch. 1
process, methods, evaluation, and suggestions R-3, Ch.1
Training: Meaning, features, need, objectives, factors, principles, | TB, Ch.2 16-30
models, and methods R-1Ch.1,3
R-2,Ch. 1
R-3, Ch.1
R-4,Ch. 1
Development: Meaning, features, need, objectives, process, role
and methods TB, Ch.2 31-37
R-1 Part5
R-3,Ch.9
R-4,Ch.5
Identification of training needs: Meaning, objectives,
components and methods TB, Ch.3 38-47
R-1Ch. 4
R-2, Ch. 2,6
R-3,Ch. 3
R-4, Ch. 2
Designing and Developing Training Programmes
TB, Ch.4 48-52
R-1, Ch. 5-6
R-2,Ch. 3,5
R-3, Ch.6
R-4, Ch.3
UNIT: 11
Evaluation of training programmes: Meaning, purpose, base, | TB, Ch.5
principles, and models R-1,Ch. 11 53-61
R-2,Ch. 6
R-3,Ch. 6
R-4,Ch.5
Evaluation Design: Threats to Validity, types, methods, data
collection, Questionnaire designing, tests, survey, interview, | TB, Ch.6 62-72
observation, evaluation report R-1 Part 5
R-3, Ch. 7-8

Text book
Training and Development by Bassi and Rattan Kirty, (2016), Thakur Publishers, Lucknow

Dr. Preeti Arora, GGDSD College, Kheri Gurna




References
1. Raj, Aparna, (2014), Training and Development, Kalyani Publishers, New Delhi.
2. Janakiram, B., (2007), Training and Development, Dreamtech Press, New Delhi.
3. Raymond A. Noe, (2008), Employee Training and Development, McGraw Hill, New
Delhi
4. Joshi, Manmohan, (2015), Training and Development, Bookboon (Online Edition)

INTERNAL ASSESSMENT BREAKUP

Mid- Semester Test : 15 Marks
Written Assignment : 10 Marks

Attendance : 10 Marks
Class Participation : 5 Marks
Total : 40 Marks

Dr. Preeti Arora, GGDSD College, Kheri Gurna



GGDSD COLLEGE, KHERI GURNA
TEACHING PLAN
AUDITING PRACTICES (BCH 405)
BCH: 4™ SEMESTER (JAN-APRIL 2017)

Topics References No. of
sessions
UNIT: |
Auditing TB, Ch.1-4
Definition, Objectives of Auditing R-1,Ch. 1 1-7
R-2,Ch. 1
R-3,Ch. 1
Major influences in the field of Auditing R-4, Ch. 22 8-11
Classes of Audit R-1, Ch. 2-3 12-18
R-2,Ch. 2
R-3,Ch. 2
Internal Check and Internal Audit R-2,Ch. 6 19-24
R-3, Ch. 4-5
Distinction between Internal Audit and Investigation R-2,Ch. 3 25-18
R-3, Ch. 25
R-4, Ch. 12
Statements on Standard Auditing Practices (Brief Introduction | R-1, Ch. 4 29-36
only)
UNIT: 11
Company Auditors TB, Ch.5-9 37-54
Appointment, Removal, Rights, Duties and liabilities of an | R-1, Part 7
auditor R-2, Ch. 12-13
R-3, Ch.12, 15
R-4,Ch. 9
Auditor's Report R-2,Ch. 14 55-61
R-3,Ch. 14
Auditing in an EDP environment R-3, Ch. 8 62-66
Professional Ethics and Conduct R-3,Ch. 8 67-72
Text book
Auditing Practices (Revised as per Companies Act 2013) by Kumar, Pradeep et.al.,.Kalyani
Publishers.
References

1. Singh, Avtar and Singh, Kanwaljeet (2016), Auditing and Secretarial Practice, Kalyani

Publishers, New Delhi.

Dr. Preeti Arora, GGDSD College, Kheri Gurna




2. Garg, K.C. et.al. (2016), Auditing and Secretarial Practices, Kalyani Publishers, New
Delhi.

3. Kumar, Ravindra and Sharma, Virender, (2015), Auditing: Principles and Practice,

Prentice Hall of India, New Delhi.

Sharma, S.D. (2006), Auditing: Principles and Practice, Taxxmann

Gomez, Clifford, (2012), Auditing and Assurance: Theory and Practice, Prentice Hall of

India, New Delhi.

6. Bhatia, Mohan, (2002), Auditing in a computerized environment, Tata McGraw Hill
Publishers. New Delhi.

o ks

INTERNAL ASSESSMENT BREAKUP

Mid- Semester Test : 12 Marks
Written Assignment : 06 Marks

Attendance . 06 Marks
Class Participation : 06 Marks
Total : 30 Marks

Dr. Preeti Arora, GGDSD College, Kheri Gurna



GGDSD COLLEGE, KHERI GURNA

TEACHING PLAN

ADVERTISING AND SALES MANAGEMENT (BBA 406)
B.B.A.: 4" SEMESTER (JAN-APRIL, 2017)

Topics

References

No. of
sessions

UNIT: |

Nature and Scope of Advertising Research

TB, Section I, Ch.1
R-1, Ch.1

R-3, Ch.1

Ppt*

Campaign Planning of Strategic Considerations

R-1, Ch.2
R-3, Ch.5

6-8

Knowledge about Customer Behaviour

TB, Section I, Ch.4
R-1, Ch.2

9-11

Media Planning: Print, T.V., Radio, Cable and Satellites

TB, Section I, Ch.8,9
R-1, Ch.3

R-2, Ch.10,11

R-3, Ch.9

Ppt

12-16

Direct Mail Marketing

R-1, Ch.3
Ppt

17-19

Copy-Testing

TB, Section |, Ch.10
R-1,Ch.4

R-2, Ch.9

R-3, Ch.7
R-4,Ch.13,14

20-23

Advertising Budget

TB, Section I, Ch.5
R-3, Ch.5

24-26

Events Management

R-1, Ch.7

27-28

Advertising Agencies

TB, Section I, Ch.13
R-1, Ch.5

R-2, Ch.12

R-3, Ch.11

29-32

Measuring Advertising Effectiveness

TB, Section I, Ch.12
R-1, Ch.6
R-2, Ch.14

33-36

UNIT: 11

Nature and Scope of Sales Management

TB, Section I, Ch.1
R-1, Ch.8

R-2, Ch.16

R-3, Ch.16

37-39

Recruitment and Selection of Sales Management

TB, Section |1, Ch.9
R-1, Ch.8

R-2, Ch.19

R-3, Ch.23

40-42

Ms. Ritima Malhotra, GGDSD College, Kheri Gurna




TB, Section Il, Ch.10 43-44
R-1, Ch.8

R-2, Ch.20
R-3, Ch.24

Training and Development of Sales Personnel

R-1,Ch.8 45-46

Performance Appraisal R-3, Ch.27

TB, Section I, Ch.11 47-48
R-1, Ch.8

R-2, Ch.21
R-3, Ch.25

Motivation of Sales Personnel

TB, Section II, Ch.7 49-51
R-1, Ch.9

R-2, Ch.18
R-3, Ch.22

Sales Organization: Structure

TB, Section Il, Ch.13 52-53
R-1, Ch.9

R-2, Ch.23
R-3, Ch.28

Supervision and Control of Sales Personnel

TB, Section II, Ch.5 54-56
R-1, Ch.10
R-2, Ch.25
R-3, Ch.20

Carving Territories, Routing and Scheduling

TB, Section I, Ch.5 57-58
R-1, Ch.10
R-2, Ch.25
R-3, Ch.19

Sales Quotas & Target Achievement

TB, Section Il, Ch.4 59-60

Sales Forecasting R-1, Ch.10
R-3,Ch.21

R-1, Ch.11 61-62

Sales Dealer’s Sales Personnel Relationship R-3 Ch.22

Selling Theories and Process R-1, Ch.11 63-65

R-1, Ch.11 66-67

Sales Ethics R-3, Ch.31

R-1, Ch.12 68-70

Distribution R-3, Ch.22

R-1, Ch.12 71-72

Order Processing Ppt

*PowerPoint Presentations taken up in class

Textbook
Advertising and Sales Management by C.N. Sontakki, Kalyani Publishers.

Ms. Ritima Malhotra, GGDSD College, Kheri Gurna



References

=

Bhanu P. Verma. Advertising and Sales Management, Thakur Publishers.

2. Mukesh Trehan & Ranju Trehan. Advertising and Sales Management, VK Global
Publications.

3. N.K. Sahni, Meenu Gupta & Kirandeep Kaur. Advertising and Sales Management,
Kalyani Publishers.

4. David A. Aaker, Rajeev Batra & John G. Myers. Advertising Management. Prentice Hall
of India, New Delhi.

5. Philip Kotler. Marketing Management, Pearson Education, New Delhi.

INTERNAL ASSESSMENT BREAKUP

Mid- Semester Test : 18 Marks
Written Assignment :10 Marks
Attendance : 6 Marks
Class Participation : 6 Marks

Total : 40 Marks

Ms. Ritima Malhotra, GGDSD College, Kheri Gurna



GGDSD COLLEGE, KHERI GURNA

TEACHING PLAN
BBA 423-COMPULSORY PUNJABI

BBA : 4" SEMESTER (JAN- APRIL, 2017)

Topics (Theoretical) References No. of
Sessions
- wm_ ]
ekft or (uDth NkXfBe gikph eftsk dk ; rfj)
TB-1 1-53
GkJh tho f;x Ch-1 1-4
XBh okw ukfse Ch-2 5-8
SldHels Hde Ch-3 9-11
JOHY W HATead Ch-4 12-14
gwjB f;x Ch-5 15-18
nfwsk ghsw Ch-6 19-21
pktk pbts Ch-7 22-24
vka jfoGiB f;x Ch-8 25-27
H.H M Ch-9 28-30
f; T ewko pNkbth Ch-10 31-34
Vka i rsko Ch-11 35-37
;0iNs gkso Ch-12 38-40
i;tsdd Ch-13 41-43
HASS Hed Ch-14 44-48
;yftdo nfws Ch-15 49-53
UNIT Il
ftnkeoB
nBtkd 54-56
rowyh fbgh dhnk ft; ; sktk 57-62
rowyh fogh dk fifsjk; 63-68
gikph ;pd #VK dh ;wif; Nkt 69-77
Text Book

;'gka bytho f;ix, vka ='roki f;x nslvka jouoB f;x, ekft or (uDth nkXfBe gikph eftsk
dk ;irfj) , yastans fa@3, iarat gal=afnet, ufensT, 2016

References
1) ;gk, ;yftdo f;x, gikph Gkak fefrnkB, gikph Gkak nekdwh, 1bXo
2) yfjok, ;fodo f;x, gukph Gkamk-ftnkeoB ns pDso, gpbhedB fpTo, gikph
- Bhtof ; Nh, gfNnkbk, 2006
3) joehos f;X%, frnkBh bkb f;x, gikph fetnkeoD, gikp ;NN = Bhtof;Nh Ne;N-pe
pov uvhrV, 2010

Prof. Sarabjeet Kaur, GGDSD College, Kheri Gurna



INTERNAL ASSESSMENT BREAKUP

Mid- Semester Test

10 Marks
Written Assignment 5 Marks
Presentation 5 Marks
Class Participation 5 Marks

Total 25 Marks

Prof. Sarabjeet Kaur, GGDSD College, Kheri Gurna



GGDSD COLLEGE, KHERI GURNA

TEACHING PLAN

BBA 423- COMPULSORY PUNJABI (MUDLA GYAN)
B.B.A.: 4" SEMESTER (JAN- April, 2017)

Topics (Theoretical)

References

No. of
Sessions

:fGnkuko Nns beXkok TB-1 1-55
CH-1,2,3,4
UNIT 11
UATE gTHT TB-1,Ch-1,2 56-77
gok ouBk
Text Book

1) pbdt f;x uhwk, giikph dh gkm gj; se UsBlaRs fagq, Unret galeafnet, ufemar

References

1) joehos f;x, frnkBh bkb f;x, gikph ftnkeoD, gikp ;NN :Bhtof;Nh Ne;N-pe pov

uvhrv, 2010

Prof. Swarn Singh, GGDSD College, Kheri Gurna

INTERNAL ASSESSMENT BREAKUP

Mid- Semester Test
Written Assignment

Presentation

Class Participation

Total

5 Marks
3 Marks
3 Marks
4 Marks

15 Marks



